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Broadcast 


CABLE WINS COURT COPYRIGHT: Judge Motley 
rules for TelePrompTer, applying Supreme Court's 
Fortnightly’ reasons. CATV hand strengthened in 
negotiabions Warner's buys Cypress. GI looks for 
11> compounded annual growth. (P. 1) 


.| EMPHASIS IS ON GOVT, at NAB's State Presidents 
| meeting in Washington. 


Conference backs appoint- 


ment of 'grass roots broadcaster’ to succeed Comr. 


Johnson next year. Elson calls counter-ads 'great- 


- est threat.' (P. 2) 
| YEC AFFILIATES CONVENTION hears promise from 


| time rule, cites reduced audiences. 


i 


Goodman that "large scale invasion' by govt. will be 
resisted. Network petitions FCC to rescind prime 
Durgin notes 
(P. 3) 

(LOSE VOTE ON PUBLIC TV: CPB's 2-year, $155 
million bill Squeaks past House Rules 6-5. Springer 


attacks NPACT, Vanocur, Ford Foundation; says 
ETV has 'gone out of control.' (P. 5) 


RENEWALS CHALLENGED in N.Y. & N.J., as FCC 
tears oral argument attacking proposed guidelines 


'mprecedented rush’ for network ads. 


inviting predators." Some broadcasters will buy 


‘numbers game' reluctantly. Hopes for congres- 
sional relief. (P. 5) 


(ABLE WINS COURT COPYRIGHT ROUND: Pendulum swung again last week--in CATV's copy - 
right marathon—when U.S. Dist. Court in N. Y. decided CBS-TelePrompTer case in cable's 

Decision undoubtedly strengthens CATV's hand in 
‘current negotiations with program producers & broadcasters. It will be at least a year before © 
| Appeals Court disposes of case again. If it goes to U.S. Supreme Court, that's probably an- 


lavor, much to surprise of most lawyers. 


other year, 


What with long-haul microwaves, originations, commercials & interconnection, it had been 


-hought that CBS-TPT case differed so much from yt as 
Court decided in cable's favor, that Judge Constance Baker Motley would conclude that TPT 
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TV IMPORT RECOR total ship- 
ments (693,000) and b&w (533,000), color 2nd high- 
est for any month. B&w imports topped million in 
quarter, color approaching 300,000. (P. 7) 


SONY, SHARP UNVEIL new color sizes. Sony dis- 
tributors see 15V"', prototypes of 5V" portable. 
Sharp previews 12V" Linytron color; GE displays 
5V"' clock TV. (P. 8). Other new sets. (P. 9) 


AVERAGE TV PRICES rose in 1971, color reversing 
4-year downtrend as factory price rises $3 to $339. 47. 
Average color console up $16. B&w average down 

$1 to $86.68. (P. 8) 


COLOR CARTRIDGE VTR specs & prices compared 
for all 6 systems announced to date. (P. 10) 


RCA'S HOLOTAPE videoplayer, demonstrated at 
SMPTE, shows vast improvement, with color & 
sound added. But device is still at least 2 years 
from commercialization. (P. 11) 


RCA'S GAINS CONTINUE into 2nd quarter, Sarnoff 
tells annual meeting. Admiral first-quarter sales 


up 30%, but Siragusa doesn't expect pace to continue 
for full year. (P. 12) 


"Fortnightly" case, which U.S. Supreme 


le 
Hye to carry signals from one of its facilities to another; 
‘“comecting carrier.” As for interconnection of 2 Liston-Ali fights: "Whatever this brief in- 


tconnection may portend for the future, it does not transform defendants" present CATV sys- 
| -"S into a broadcast network as plaintiffs suggest.” Sale of commercials didn't change pic- 


performed" copyrighted works --thus violated law. 


she MOtSo. Judge Motley followed Fortnightly case all the way--then extended it to cover TPT. 
he termed "minor features" those aspects of TPT case which CBS claimed made all the dif- 


"nce--microwave, interconnection, commercials. She stated: "TelePrompTer uses micro- 
no homeowner receives TPT micro- 


to the use of cable as 


"ae transmissions. Its use of microwave is thus completely analogous 
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| a HOLOTAPE REVISITED: RCA's original Selecta- 
4 - Wigion-laser holographic system using standard 

4 vinyl packaging tape as playback medium—was de- 
onstrated last week in N. Y. to SMPTE before SRO 
ean Now shelved in favor of MagTape system, 
HoloTape showed sharp improvement over 1969 

(Vol, 9:40 p7), still gives promise of developing 

into low-cost playback-only system. 


As demonstrated by RCA Labs' William Hannan, 
head of development team, major obvious improve - 
ment was addition of color—still not perfect, in 

astel shades and with fading pulsation which Hannan 
attributed to crude technique for drying tape after it 
has been hot-pressed by RCA's replication machinery. 
Resolution of picture was excellent (Hannan says it’s 
capable of 5 MHz, far beyond reproduction ability of 

'V set), with good contrast & sharpness, no flicker, 
rock-steady stop motion. There was some noise in 
picture. 

Major advancements since 1969, according to 
fanan: (1) Noise, ''most challenging problem," 

has been substantially reduced by adding redundancy — 
each frame now consisting of 200 mini-holograms. 

(2) Good stereo sound has been added by using simple 
needle-in-groove phono record approach, embossed 
omtape along with hologram. (3) New type of vidicon, 
RCA "Bivicon," is used as camera tube to read out 
laser-lit picture in home player. Bivicon is 2-gun 
vidicon—one gun for luminance (b&w), one for chro- 
minance (color) signal. 


f 


id rr Developmental breadboard player used 2-reel 
| ® cassette about 6x9-in., 12-in. transparent vinyl tape 
| a6ips, with maximum playing time of one hour. 
Among recorded subjects in demonstration: Picture 
of replication system in operation (pressing tapes at 
0 ips), scene from Bonanza, color map of U.S., 

lest patterns, cartoon commercial, flowers. 


_ "HoloTape is still in there,’ said Hannan, who 
predicted it would be "ultimate system" for home 
playback, although he conceded RCA had no plans 
‘oproduce it. Asked when it would be ready for 
commercialization, he told us: "Some time between 
years & infinity." He drew laugh from engineers 
audience when he called RCA's 1969 estimate that 
HoloTape would be on market in 1972 "optimistic," 
ating: "I needn't tell you that projection wasn't 
made by research."" He said home system probably 
‘ould be marketed for $500, but price of any such 


‘onsumer product was highly "volume -dependent." 


__ Hannan is on barnstorming tour with HoloTape, 
ges at American Optical Society convention, U. 
ake &elsewhere. Is RCA willing to license sys- 
“Ent to others? Yes, indeed, said company patent 
; pokesman, and is in discussions now, may already 
en some deals. Are consumer applications 
ie ae ed by patent licenses? Not at all. All RCA 
“Yélopments are available for license. 
ent videoplayer developments last week: 
fevision Ward began demonstrations of its Car- 
A store i TR system last week in one suburban 
| ee Indicated prices would be about same as 
7 om Ward has been silent about its adoption of 
sii. On System (which it is buying from Admiral), 
_ si We never knew there was any secret about it. 


Mrivi 
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You read it here last July (Vol. 11:27 p8). 


Demonstrating Cartrivision at annual meeting 
last week, Admiral Mktg. & Sales Vp Robert O'Neil 
said company would introduce it on market-by- market 
basis during 3rd quarter. Console 25V" color-Car- 
trivision combination will list at about $1, 700. 


Cartridge Rental Network, joint Columbia Pic- 
tures-Cartrivision venture (Vol. 12:18 p9), in full- 
page Wall St. Journal ad, seeks distributors "with 
substantial 6-figure investment potential." ‘Among 
first rental cartridge releases, it lists Anatomy of A 
Murder, Anderson Tapes, Cactus Flower, Dr. 
Strangelove, Super Bowl highlights. 


Some of trade press reported last week that Sony 
U-Matic VTR is now on "consumer market," which 
caused some concern among Sony officials. Sony 
isn't involved in Chicago ad campaign for "home" 
VTR, they said, theorizing that local dealers were 
simply reacting to Sears' Cartrivision ads in attempt 
to establish themselves in consumers’ minds as video- 
player outlets. Sony reaffirmed stand that U-Matic 
is industrial-educational system, with only limited . 
consumer application. 


Sony officials were also disturbed over Panasonic's 
apparent attempt to downgrade 3A-in. format (Vol. 
12:17 p7). At news briefing following line introduction 
in Miami last week (see p. 8), Pres. Akio Morita said 
Sony was sticking with this format exclusively, had 
no plans to introduce 12-in. Current production is 
3,000 U-Matic machines monthly, he said, with 
20,000-unit order backlog. 


—___»____- 

RCA slotted-mask "Mini" color tube will be avail- 
able to OEMs next Oct. in 15V" size, Jan. in 17V" 
and by Dec. 1973 in another unspecified size, it's 
been learned. New tube, RCA's first departure from 
conventional round-hole shadow-mask design (Vol. 
12:15 p9), hasn't been announced yet, but is under- 
stood to have single gun with 3 in-line barrels, single 
lens system, fewer adjustments, a la Sony Trinitron. 
It will be available in matrix & non-matrix versions 
and with or without yoke cemented to neck. Though 
it has 90-degree deflection, it has shorter neck than 
conventional tube, making possible more compact 
color portables. 

Home TV game, using screen as simulated ping- 
pong, handball, billiard, golf, hockey or other sports 
field, has been patented by 3 employes of Sanders 
Assoc., Nashua, N.H. and licensed to undisclosed 
‘major TV manufacturer." Control devices permit 
players to bounce dots and move squares, crosses 
and other symbols around the screen. Patents en- 
vision game also being used in conjunction with off - 
air or CATV programs. Somewhat similar device, 
invented by Nutting Assoc., Mountain View, Cal., is 
distributed as coin-operated amusement game by 
Robert Jones Mfg. Co., Dedham, Mass. at $3,500. 

GE is suing Magnavox, Morse & Philco-Ford, 
charging infringement of basic patents on stereo FM. 
GE is collecting royalties of 28¢ per set from 24 
foreign & domestic licensees. Zenith, which also 
holds stereo-FM patent, is collecting similar amount 
in royalties, according to Zenith sources. GE suits 
were filed last year, haven't yet reached hearing 


stage. 
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Broadcast 


NCTA CONVENTION—SEARCH FOR NEW SERVICES: 
Govt. & industry leaders concerned with maintaining 
momentum of "The New Communicator."" Fear drift 
back to distant-signal syndrome. Convention spirit 
— buoyed by FCC rules, CBS-TPT decision, upbeat 
economy. No votes yet on reconsideration. (P. 1) 


(BS AFFILIATES PLACID over govt. threats to in- 

dustry, despite plea from Stanton to ‘take the initia- 

tive' against counter-ads. Hollywood hoopla, new 
programming, profits inspire station managers. (P. 2) 


FCC DOCUMENTS NETWORKS' TOUGH 1971: Earn- 

— ings down 13.5% on revenue drop of 5.4%. Owned 
stations suffered 22.3% earnings cut on revenue slice 
of 8.9%; expenses reduced only 0.8%. (P. 3) 


STAGGERS SETS NEWS & FCC PROBES: News 
‘fraud’ hearing set May 17-18. FCC to explain wire 
lapping incident at May 16 hearing. (P. 4) 


McGRAW-HILL DROPS WOOD-TV from purchase of 
T-L stations to satisfy protesting chicano groups. 
Program & employment concessions made. (P. 5) 


LEE WANTS FAST UHF HELP, says geographical 
exclusivity in program contracts is bankrupting 
many, asks FCC to ban 75-mile protection. (P. 6) 


| NCTA CONVENTION—SEARCH FOR NEW SERVICES: Though "CATV—The New Communicator’ 
is theme of NCTA's 21st convention in Chicago's Conrad Hilton May 14-17, there's growing 
concern in govt. & industry that too many cablemen wish to remain "old communicators'—namely , 


importers of distant signals. 


“apital & energy to make them come about. 


Mission's enco 
; uracement. 
like thig: es 


Services, 


Television Digest NCTA Convention Hq: Hospitality, Suite 1906. Exhibit, 2 


Criticism raised is that there are plenty of announcements of plans for 2-way services, 


hove] services, bright programs—but relatively little evidence of the massive expenditure in 


FCC Chmn. Burch has been saying it, in rather mild terms—as he did in speech at last 
year's convention (Vol. 11:28 p2)—that cable has to do more than import signals to justify Com- 


He's expected to say it again in May 15 luncheon speech, something 


the Look —we 've given you some rules to get started with. All the bugs aren't out, but we think 
Tu 


les are basically right. Success or failure in the big time is up to you—but through new 
If you don't make it, don't come crying tous. The monkey's on your back. 


Consumer 
eELeECTronics 


"MYSTERY PRODUCT" by Magnavox is closed-cir- 
cuit game system using TV set as game board or 
"playing field' for ping-pong, football, etc. Price 
with 12 games & screen overlays is $99.95. Sale 


begins in Aug. (P. 7) 


COLOR CONSOLE SALES rose 13.5% in 1971, but 
portables & table models increased share of total 
color market to 62%. Portables & tables represent 
nearly 95% of b&w market. Color & monochrome 
mix broken down by type of set & screen size. (P. 8) 


NEW-SET INTRODUCTIONS by 2 claimants to No. 3 
place in color: Magnavox with solid-state modular 
chassis, Videomatic color system, shorter line, 
lower prices. Motorola with Insta-Matic on all sets, 
broader line, higher prices. (Pp. 9 & 11) 


EVR GETS NEW LEASE on life as Japanese & British 
licensees join forces in worldwide effort. Teijin, 
Hitachi, Mitsubishi & Mainichi form Japan & U.K. 
ventures with EVR Partnership of England. (P. 10) 


SUPERSCOPE TRIMS BACK scope of entry into own- 
brand consumer electronics marketing. Line trimmed 
from 23 to 7 models, concentrating on low-end com- 
ponents, with plans for compacts, TV, portable 
radios shelved. (P. 10) 


—=— 
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df A Section of Television Digest with Consumer Electronics 
rs : 
(C | yMUFACTURING & SALES » TV © PHONOGRAPHS © TAPE PRODUCTS © RADIO » COMPONENTS » NEW PRODUCTS « FINANCE 


Qs 


STATE OF THE INDUSTRY 
| Sales to dealers (domestic-label), from EIA, for week ended April 28 (17th week of 1972): 


April 1971 % April 1972 1971 4 

: 22-28 week change 15-21 4 mo. 4 mo, change 
Pe EV Os 212,488 189,501 12.1 179,542 3,666,444 3,171,195 15.6 
i re 107,599 104,003 3.5 87,822 2,053,648 1,682,542 22.1 
monochrome .... 104,889 85,498 22.7 91,720 1,612,796 1,488,653 8.3 
feed radio... . 6. 374,393 466,629 -19.8 316,332 5,700,615 6,229,264 -8.5 
| home, portable .. 187,303 257,380 -27.2 105,387 2,299,131 2,602,079 -11.6 
AM-only...... 81,723 137,842 -40.7 46,637 1,101,641 1,552,999 -29.1 

FM & FM-AM.. 105,580 119,538 -11.7 58,750 1,197,490 1,049,080 14.1 

Be terer ss sie 187,090 209,249 -10.6 210,945 3,401,484 3,627,185 -6.2 

Total phono...... 85,374 89,390 -4.5 57,763 997,573 1,223,096 -18.4 
portable-table... 73,920 75,957 -2.7 46,880 727,919 949,307 -23.3 

| console........ 11,454 13,433 -14.7 10,883 269,654 273,789 -1.5 


(up 17.6%). 


Color TV 5-week moving average: 1972—103,234; 1971—87,783 


_ MAGGIE'S 'MYSTERY PRODUCT'—TV FUN & GAMES: Magnavox last week delivered that 

| "mystery product" promised last Oct. (Vol. 11:41 p10). It turned out to be ingenious closed- 
circuit TV "game" system recently patented by big military contractor Sanders Assoc. (Vol. 
11:29 pl1), and will sell at suggested price of $99.95. 


Magnavox's ''Odyssey'', consumer -attachable to antenna terminals, is first home product 


permitting interaction between viewer & TV screen, which becomes game field or playing board. 
Odyssey has battery-operated master control unit and 2 cable-attached player controls —latter 
permitting participants to move spots on screen up, down or sideways, and to apply "english" 
iIngames involving "ball.'' Included in package are 12 printed-circuit game program cards, to 
be inserted in master control, and 2 sets of 12 Mylar overlays (for 18-19V" & 23-20V" sets) 
tobe taped to TV screen for specific games, along with rules for each game. 


Odyssey's innards apply both computer & video techniques, include flip-flop as one of basic 


circuits, Program cards determine how elements produced on screen interact with one another 
(hit, bounce, disappear, etc.) as well as creating essential game items (tennis net, handball 

Wall, etc.). Games included with Odyssey are table tennis, tennis, hockey, football, Ski, States, 
Submarine, Haunted House, Simon Says, Analogic, roulette, Cat -&-Mouse—some for adults, ; 
Some for children. Difficulty of various games (such as ping-pong) may be increased by stepping 
Up speed of moving ball. 


Op tional accessory turns TV set into rifle range —including photoelectric rifle (which plugs / 


into "accessory" socket on master control) and 4 overlays for various types of moving -light | 
largets ($24.95). When rifle is properly aimed and trigger pulled, light disappears —reappear: 
‘ng when rifle is cocked. Other games will be sold for $5.95 each—baseball, volleyball, hand - 
Pall, Invasion, Fun Zoo, LeMans Race. 

Magnavox is hoping Odyssey will be huge success in own right. But if it turns out to be no 


Tore than big traffic-builder for dealers, there'll be no long faces. Magnavox plans TV com- 
ercial campaign to promote product. It's making Odyssey in Tenn. plant, has exclusive world- 
q 


i 


‘Wide license rights, says it won't sublicense for first year, at least. Machine will be backed 
With 90-day over-counter exchange warranty, will be available in late Aug. in 18 major U.S. 
Market areas & Toronto, nationwide when production increases. 
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We played several of Odyssey's games, found some require extreme coordination & dex- Z 
terity (volleyball is toughest). Ping-pong is basic game --it takes about 5 min. to get "feg]" e 
it—and then you can graduate to tennis, which has stricter rules. Odyssey obviously is type a 
product which cries out for in-store demonstration—which Magnavox plans. Magnavox obviously 
hopes to make razor-&-blade business out of Odyssey, introducing new game kits from time 
to time. "Accessory" jack appears to make possible more sophisticated types of activities 
Future models conceivably could put various shapes & colors, even limited animation, on dite 


COLOR CONSOLE SALES ROSE 13,5% IN '71: That "vanishing console" was very much aliye 
last year, despite increase in portable-table model percentage of color's mix, In color's re. 
covery year of 1971, console unit sales to dealers increased by 13, 5% to about 2 »975,000 units: 
from 2,268,000 in 1970. 


In total U.S. market (domestic plus imports), 62% of color sets sold last year were port- 
ables & table models, up from 57% in 1970. Taking domestic-label sales only, portable -table 
category represented 56% of sales to dealers, compared with 50. 2% in 1970, while consoles — 
were 41.7%, declining from 47%, and color TV-phono combos were 2.3% of sales vs, 2.9% year 


earlier. But because total color sales were up about 28%, rise in domestic -label portable-table 
sales was 43.1% in 1971, and even combination sales rose by 7.4%. | 


Of monochrome sales last year, portable-table category represented nearly 95% of total 
U.S. consumption. In domestic-label sales to dealers, portables & tables were 92.9% of mix, | 
up from 91.8%. Portable-table sales rose 6.2%, while monochrome consoles & combinations. 
declined by 8%, Here's table showing domestic-label sales to dealers of color & monochrome 
sets for 1971 & 1970 by type in thousands of units and percentages: 


Color Monochrome 
Type 1971 1970 1971 1970 


Portable-table.... 3,461 (56.0%) 2,418 (50.2%) 4,530 (92.9%) 4,172 (91.8%) 
CONSOIE 55 5s 054s 2,010. (41.7%) 2,268 47.0%) { 344 (7. 1%) 374 (8.2%) 
Combination ..... 145 (2.3%) 135 (2.8%) ai 

81 | Sie ome 6,180 (100.0%) 4,822 (100.0%) 4,874 (100.0%) 4,577 (100.0%) 


In color screen sizes, every major category showed unit increases, but domestic -label 
figures indicate that only grouping showing real percentage gains is 18-19V", although big- 
screen sets (23-25V") still represent largest share of market. Here's 4-year breakdown of — 
domestic-label color screen-size mix (add 000) to units: . 


Size 1971 % 1970 % 1969 % 1968 % 
23-25" oc ee ak 2,917 47,2 2,517 52.2 56,5 62.1 
2-AT VAN 2suigi. 422 6.8 395 8.2 10.7 12,6 
LB -L9V, See Soe 1,932 31.3 1:212 25.1 19.9 14,6 
17V" &under,... 909 14,7 698 14,5 12.9 10.7 


Of the 3 new major screen sizes—19V", 21V" & 25V"—only 25V" currently appears 100, 
major hit, As newest console size, 25V" last year represented about 60% of sales in 23-25V' 
bracket, while 19V" accounted for only 34% of 18V'"'-19V" sales. New 21V" undoubtedly has _ 
made major inroads into 20V" sales , which never were much to begin with, while entire 20- 
21V"' category continues to dip. | 


ane 

The 18-19V"' category was only one to show increase in percentage of domestic-label colo? 
portable-table mix, rising to 55.8% of total in 1971 trom 50.1% in 1970 & 43, 3° in 1969. The 
17V"'-&-smaller group dropped to 26, 3% of total last year from 28.8% in both 1970 & pie | 4 
Large-screen sizes also are declining in table-model trade —20-21V" down to 8.2% from fee 
in 1970 & 15.8% in 1969 and 23V"-25V" dipping to 9.7% from 10, 3% & 12.7% in preceding ye" 
Gainers in monochrome portable -table domestic-label sizes were principally 10 Bud ; 
16-17V" types. Here's monochrome rundown by size as percentage of portable -table Bt ‘ 
1971 (1970 in parentheses): 9V" & smaller, 10.4% (12, 3%). 10-12V", 20% (28.40); dae 
7.6% (6.7%); 16-17V", 8.7% (6.6%); 18-19V", 34.1% (36.3%); 20-21V", 4.5% (4.6%); 20, 
& larger, 4.7% (5.1%). : 


| 
‘ 
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SUMMARY-INDEX OF WEEK’S NEWS 


| Broadcast 


Tv'S UNOBTRUSIVE COVERAGE of Democrats in 
| Miami pleases delegated & politicians. TV doesn't 
_ become newsmaker itself, unlike 1968. Harke says 
use of TV won for McGovern. CBS apparently wins 
rating battle, although jury out til Aug. 4. (P. 1) 


CBS PRES. TAYLOR--TRACK-RECORD, YOUTH: 

_ Fast-rising financial expert from International Paper 
& First Boston noted for innovation, ‘exacting view' 
of way things should be done, considers work 'relaxa- 
tion.’ (P. 3) 

‘TRIAL RUN ON CATV CERTIFICATES: Pilot batch 


before FCC, may set pattern delegating action to staff. 


Sterling-Columbia Pictures conflict over pay-cable 
movies erupts in N.Y. Top spokesmen set for sports 
oral argument. (P. 3) 


CBS EARNINGS UP SHARPLY: Estimates $20.5 mil- 
lion 2nd-quarter profits on $318.8 million net sales; 
$32.8 million 6-month earnings on $642.6 million 
sales. (P. 4) 


U.S, APPEALS COURT BACKS FCC, rejects appeal 
by Terry Sanford that he be included with 5 other 
candidates on NBC's Meet the Press. FCC calls it 
"pona fide news interview.’ Pettit sees 'useful pre- 
cedent' in Chisholm case. (P. 5) 


Consumer Electronics 


BEEBE, CASALE RESIGNATIONS surprise industry. 
Philco exec. vp resigns at 55 for consulting, possibly 
teaching. Admiral electronics chief quits in policy 
dispute after 24 years. Norman Johnson leaves Ad- 
miral International. (Pp. 7 & 9) 


RECORD FIRST HALF in color ends with surprising 
Sales week, 5th highest in history. Color sales in 
half exceed 3 million for first time, at rate of 7.5 
million domestic sets annually, (P. 7) 


REPLACEMENT MAJOR FACTOR in color sales, 
Sylvania market research figures showing more than 
million color sets scrapped last year. Some 24% of 
1972 color sales believed to be replacements. (P. 8) 


JAPANESE FINANCIAL REPORTS show improved re- 
sults but slackening pace. Matsushita sold 1, 179, 000 
color sets in 6 months to May 31, retaining title of 
world's largest color manufacturer. (P. 10) 


COUNTERVAILING-DUTY FILINGS due this week. 
Japanese govt., EIA-J, importers expected to fight 
added duties on consumer electronics imports. (P. 10) 


MAY IMPORTS UP for most consumer electronics 
items, with audio tape hardware continuing to set 
pace. Color TV declines. (P. 11) 


TV's 'UNOBTRUSIVE' MIAMI COVERAGE: In sharp contrast to Democrat's Chicago convention 
of 1968—when TV fought insurmountable roadblocks and often generated more news & controversy 
than events it was attempting to cover—things went comparatively smoothly for broadcast re- 
porters in Miami Beach last week. Except for greatly tightened security and a few isolated com- 
plaints by TV crews, there was little for electronic journalists to complain about. 


Democrats seemed happy, too. 


ever want them to be," veteran party official told us. 


"The networks were just about as unobtrusive as we could 


"Except for the confusion they contributed 


_to on the floor—and God knows it was just about as bad-even before TV —we have nothing to com - 
plain about. ..And whether the TV executives will admit it or not, we had many legitimate gri 


over Chicago." 


Violence that many feared failed to materialize. Confrontations were few & minor. ( 


One reason was because leaders of Chicago insurrections Abbie Hoffman [for Popular Mechani 
& Jerry Rubin [Mad magazine] had press credentials, circulated on convention floor with per- 


Manent passes.) There was no shoving & harrassing—that we witnessed or heard about —by 


Miami police, Secret Service or other security forces, who were very evident in record numbers. 


We were stopped once (politely but firmly) by Secret Service when we inadvertently got in Hum- 
Phrey's way as he was entering VIP box on convention floor Wed. night, ''Thank you for your 
cooperation," Secret service agent told us after Humphrey had passed. 
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peak of 65,240,000 at end of 1965. With increasing sales of color, total TV sets-in-use reached 


96.9 million at end of 1971, average of nearly 1.5 TV sets per home. 


Nearly half of all color sets-in-use—49.6%—were 22V" & larger at end of 1971, while 36.7% 


were 18V''-21V"' and 13.7% were smaller than 18V", but smaller-screen sets were biggest 

* gainers. Under-18V" sets increased by 39.4%, 18V"-21V" by 18.9% and big-screen sets by 15%, 

% while color sets-in-use went up 19.3% in 1971. In monochrome, 25.7% of sets-in-use were 

_ smaller than 13V", 14.1% were 13V"-17V", 41.2% 18V"-21V" and 19% were 22V" & larger. Num- 
ber of 13V'-&-smaller b&w sets in circulation increased by 17.7%, while all other sizes de- 
clined and total sets-in-use dropped to 61.1 million from 62,380,000 one year earlier. 


FIRST HALF RESULTS: Here's EIA month-by-month 
‘record of domestic-brand distributor-to-dealer sales 


in first-half 1972: 
TELEVISION SALES TO DEALERS 


Total Color Monochrome 

Month 1972 1971 1972 1971 1972 1971 
, January 937,145 767,007 546,062 409,371 391,083 357,636 
February _ 901,443 804,441 518,229 436,890 383,214 367,551 
March (5 weeks) . 1,082,577 931,694 603,570 492,656 479,007 439,038 
ll. Sesos vate 745,279 668,053 385,787 343,625 359,492 324,428 
‘May _. 681,584 603,285 372,058 325,725 309,526 277,560 
June (5 weeks) ... 1,025,748 878,842 579,652 473,809 446,096 405,033 


TOTAL _ §,373,776 4,653,322 3,005,358 2,482,076 2,368,418 2,171,246 


PHONOGRAPH SALES TO DEALERS 


Total Portable & Table Console 

Month 1972 1971 1972 1971 1972 1971 
January 223,244 288874 152,059 209,544 81,185 79,330 
| - February _ 223,263 337,523 154,472 261,010 68,791 76,513 
| March (5 weeks) 294,569 357,088 215,631 285,547 78,938 71,541 
April Beets Ba 246,497 239,611 205,757 193,206 40,740 46,405 
y» ~——- May .. 173,705 162,167 137,275 117,251 36,430 44.916 
10), June (5 weeks) 423,500 369,754 346,490 280,898 77,010 88,856 


TOTAL .... ... 1,594,778 1,755,017 1,211,684 1,347,456 383,094 407,561 
RADIO SALES TO DEALERS 

. Home f FM * Auto 

Month 1972 1971 1972 1971 1972 1971 
January 476,326 499,251 232,353 201,016 746,589 855,716 
February 579.739 570,851 268,174 230,877 831,856 887,379 
March (5 weeks) 701,666 762,603 389,627 281,382 1,005,850 1,058,510 
et eee 541.400 769,374 307,336 335,805 817,189 825,580 
a ......., 434,626 581,995 192,442 220,353 890,502 877,036 
June (5 weeks).. 990,764 715,846 486,351 352,983 929,372 934,636 
Th vo: 3,724,521 3,899,920 1,876,283 1,622,416 5,221,358 5,438,857 


t Includes table, clock & portable. 
* Included in home radio; excludes auto radios & radio-phonos. 


rt 

U.S. electronics market in 1971 was valued at 
$27.1 billion, up about $200 million from 1970, ac- 
cording to EIA's just-published Electronic Market 
Data Book. Consumer product sales were $4.7 bil- 
lion, communications -industrial $11 billion, govt. 
products $10.7 billion, replacement components 

! $634 million. Copies are $15, from EIA, 2001 Eye 
i .NW, Washington 20006. 


Limited-edition replica of 1929 ''cathedral"' radio 
, Will be offered by Philco-Ford as part of 80th anni- 
versary promotion. Unit will sell for $49.50, as 

4 against $69.50 plus tubes for original, features 

_, Wood cabinet, lighted orange tuning dial & old Philco 
~ 40g0 as well as brass commemorative plaque. Planned 
5, 000-unit production run is sell-out. 


' Ampex expects completion of new long-term loan 

| soon, announced extension of current financing terms 
yf 0 July 14. Firm attributed $89.6 million loss in year 
yy tO April 30 to variety of factors, including discontinu- 
» ance of some operations, contract settlements, un- 

i realized royalty guarantees and added reserves for 
doubtful accounts. 


on ea i 


BEEBE LEAVES PHILCO: Suddenly, Philco-Ford 
Exec. Vp Leo Beebe, 55, announced immediate re- 
tirement after 27 years with Ford. Kenneth Holloway, 
former Ford exec. who moved to Philco as inter- 
national vp-gen. mgr. in Nov. 1970, replaces Beebe 
as Consumer Products Div. gen. mgr. 


Beebe is credited with masterminding Philco's 
successful 3-year effort to achieve profit. A Ford 
trouble-shooter, he joined Philco in Jan. 1969, re- 
porting to Pres. Robert Hunter, hired from GM 4 
months earlier. There were reports of Hunter-Beebe 
clashes, with Beebe favoring reductions in product 
lines & dealer accounts, Hunter seeking full-line 
approach. In 1970, Hunter was replaced by Ford 
Exec. Vp Robert Hampson, then by Vp Philip Cald- 
well. In Caldwell-Beebe era, Philco dropped range 
& laundry business, sharply cut back model offerings 
in TV & audio, eliminated recorders & trimmed some 
10,000 retailers. 


At week's end, Beebe told us he has no immediate 
plans, hasn't discussed a job with anyone: "I'd like 
to teach some, just as soon do some consulting. It 
would be difficult for me to think of competing with 
Ford in any way.” 


As for consumer electronics, Beebe said: ‘TI 
think it's very exciting. It's rough & tough, and 
you've got to be resourceful,’’ But, he said, the 
business "'gets maligned too much, particularly by 
the people inside it.'' Industry, Beebe said, provides 
a service, "an enrichment for the people." 

—_a—_—_. 


Cartrivision enters N.Y. market this week at 
highest price announced to date. Emerson's video- 
player-equipped 25V"' color console will be offered 
by Brooklyn's Abraham & Straus at factory-suggested 
$1, 895 retail, with camera optional at $250. Console- 
only price is $300 more than Sears is getting for pack- 
age complete with camera, and $200 more than an- 
nounced price for camera-equipped consoles from 
Admiral & Teledyne Packard Bell. Emerson price 

| 


includes 9-month extension of standard 90-day parts 
guarantee; in-home service coverage is 90 days. 
Sears, it's understood, is offering optional extra 
9-month parts & labor coverage for $100. A&S will 
demonstrate unit, accept orders for unspecified 
delivery date, won't offer recorded cartridges. 


| 
Magnavox has named Grey-North Adv., Chicago, 1! 
to handle introduction of Odyssey, electronic TV nT 
game (Vol. 12:20 p7), to be offered in 19 markets t) 
this fall... KLH appoints David/Walker Assoc., N.Y. | | t} 
as new ad agency...Grundig Electronic Sales (U.S.) | 
appoints ANW Advtg., replacing Grant. 
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NIXON ENTERS RE-RUN DISPUTE: Not in public FOREIGN-BRAND TV clobbered in first Half as U.S. | 
interest, he tells SAG's Gavin, orders OTP to in- brands increase market share while total TV sales | | 
vestigate. Whitehead sees viewers ‘up in arms’ over rise to new highs. Total imports rise, but as result | | 

e-runs. Observers see political motivation behind of sharp increase in U.S. manufacturers’ shipments | | 
White House move. (P. 1) from own foreign plants. (P. 7) i] 
BURCH URGES NEWS SELF-IMPROVEMENT: Tells MAGNAVOX NEGOTIATING to buy world marketing | | 
IRTS FCC will keep hands off journalism but chides rights to Ampex Instavideo cartridge VTR. Results ay 
industry for rejecting ‘sincere criticism.’ Defends indecisive in videoplayer industry's first confronta- 


FCC inquiry into Munich satellite-use dispute. (P. 2) tion with govt. at House hearing. Ampex-Cartridge | 
’ ieee , ; TV litigation. (P. 8) i hI 
BURCH ISSUES WO RS to colleagues, sets ; \) 
special meetings on major items throughOct. Bureau RCA SEEN LEADING in race with GE for set maker ii 
: 


c, | | ne approval of competing slot-mask color tube approaches. 
en eee eee toating. Pe Key factors are Zenith & Warwick, latter believed Hi | 
PRICE COMMISSION RILES NAB, which charges Q- leaning toward RCA-type tube for small-screen. (P. 9) aa 
ae eae = ee JAPAN'S FTC threatens crackdown on firms involved | 
in restricting exports. Japanese govt. turns down 
CURTIS NEW CPB Chmn. succeeding Frank Pace. British request for limits on color TV exports. Trea- | 
USIA's Henry Loomis expected to be named pres. sury pledges no letup in dumping, countervailing en- | 
PBS Chmn. Loper charges NAEB with lulling sta- forcement. (P. 10) I 


tions into 'false sense of security.’ (P. 5) 


STAGGERS CALLS TV BLACKOUTS of major sports snarl belongs to FCC for dragging feet on approval may 
‘unpopular’ with public, orders probe. Macdonald of 70-channel detent, then changing testing rules in Hi 
hails action, plans hearing, but sets no date. (P. 5) midstream. (P. 11) | 


NIXON ENTERS RE-RUN DISPUTE: In move many consider politically motivated, President 
Nixon has entered side of movie industry & labor unions in their efforts to curtail network use ,_ 
of re-runs, "I am convinced that, in cutting the amount of original programming, the TV net- 


works are failing to serve their own best interests as well as those of the public,'’ Nixon wrote 
SAG Pres, John Gavin. 


_ Nixon said he had instructed OTP Dir. Clay T. Whitehead to "thoroughly investigate this 
Problem. I am hopeful that Mr. Whitehead, working with the networks, will find a voluntary sol- 
wuon, Otherwise, we will explore whatever regulatory recommendations are in order." Neither 
Nixon nor Whitehead—latter in Sept. 14 speech to NATAS during which President said "he will be 


Pe antiog my point of view''—discussed what sort of regulatory recommendations they had 
ln min 
he : 


SARKES TARZIAN says blame in comparable-tuning | . | | 


, he Bernard Balmuth and coalition of talent unions have asked FCC to restrict network prime aH 
ole Te-runs to 25% of} program time for any given year. Petition has been supported by 22 Cal. Wh 
“igressmen., Networks now have re-runs about 45% of time, maintain they're necessary be- Wi 
ve of escalation of program production costs. Answering Nixon-Whitehead statements last Tinh 
oy all 3 networks said restricting re-runs would cause less—not more—employment in Holly- _ i 
~~ 8d would cause drastic cutback in news & public affairs. W 


Ww ‘° : : . 2 . + 1 ~- j = | ; | 
_ Washin ton observers, Re ublicans included, are convinced White House move 1s thinly-dis aH 
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ico, and is believed to lean toward RCA approach. And as Warwick goes, so goeg Sylvania 


Zenith situation is more mysterious. Company originally adopted plague -on-both-yoy | 
houses attitude, worked instead toward own short 110-degree tube for smal] color sets i 


no officials could be reached for comment, Zenith now is understood to have shelyeq 110 
approach and to be considering slot mask, which in 90-degree type has much of 110- doctee 
compactness advantage. Whether Zenith will proceed down GE or RCA AVENUES, OF go its 

way, isn't known. : 


Interest in small-screen slot-mask tubes is predicated on increasing domestic productig 
of color portables and lessened dependence on imports. But Linytron slot-mask tube devel 
with Toshiba, is already in use by Sharp (it's closer to GE than RCA type), and it's likely th 
Japanese will join quickly in slot-mask race. It's been suggested, in fact, that eventually th 
be single world-wide slot-mask standard—to be determined by winner in U.S. i 


JAPAN'S FTC CRACKDOWN: Muscle flexing by Sony is producing 5,000 Trinitron color sets ; 
Japan's Fair Trade Commission threatens to muddy (17V") monthly in its plant near San Diego, expects 
international waters at time other agencies there are _—_ to reach 20,000 rate late next year, Manavine Dy 
trying to clear them up. In revealing basic policy Noboru Yoshii said in Japan last week, He said pla 


for next year, FTC said it would begin crackdown currently imports about 80% of components, will r.- 
under anti-monopoly laws on price-&-unit restricting duce figure to 50% by next July, and ultimately to 


export cartels. Such cartels now control flow of 20%. Sony is known to be studying possibility of 
TVs & calculators to U.S. and most consumer elec- producing Trinitron tube in U.S., has also investins 
tronics shipped to Europe. tube production under contract or license in existig 


U.S. tube plant. “3 


British trade mission request that Japanese q 
limit color exports was rejected last week with Sony 6-month sales & earnings to Oct, 31 vill 
promise that matter would be considered if industry be better than anticipated, firm said. Earlier, Say 
didn't exercise restraint. Diametrically opposed forecast net of $22.1 million on sales of $337.6 ni: 
policy statements by different agencies are adding lion, compared with $16.9 million & $263.6 millin 
to increasing worries of Japanese manufacturers. in same 1971 period. Sony now sees income of ii) 
Among other fears are united European front aimed million on sales of $357 million, with exports wif 


of at stopping Japan's exports and threat of another up- accounting for 54% of sales, domestic volume risig| 

ard yen revaluation if Japan doesn't move quickly 5%. Sony says TV sales will be up 18%, audio 

reduce trade surplus. corders up 10%, combined hi-fi & video recorder 
volume up 36%. | 


Meanwhile in U.S., Treasury officials were _ 
reassuring manufacturers there would be no letup First 4-channel stereo system using CBS's - 


in drive on enforcement of dumping & countervail- "logic"' SQ system will be marketed by Lafayette 
ing-duty statutes. At recent meeting with members Radio. As demonstrated at CBS exhibit at last wel 
of Electronic Industry Committee for Fair Inter- Audio Engineering Society (AES) convention in\.! 
national Trade, Secy. Shultz pledged continuation of and at press showing by Lafayette, system pe 
Strict enforcement policy. Asst. Secy. Rossides strong directional effect from any speaker. Coll 
told Federal Bar Assn. that proposals for tougher plete receiver with logic circuitry will retail a™ 
regulations would be issued within month and that CBS now claims 46 manufacturer licensees fo ie 
enforcement staff would be increased by 50% to 60. system. Meanwhile at AES, Sansui announced a 
| ablity of professional encoder-decoder for its OE 
| "regular matrix") system and made pitch for 1 
Solid-state sets comprised 17.2% of U.S. color companies to adopt its technique. 

TV factory unit sales in first 8 months of 1972, ac- 7 i 
cording to new EIA statistics. U.S. manufacturers Tape topics: New ITA members: IVC, Ui 

sold about 750,000 all-solid-state sets out of total ITA completes move to new Tucson hq this We 


4, 360,000 color receivers during period. Mean- TDK has started shipments. of new Extra Dymitt 


while, RCA Consumer Electronics Mktg. Vp. William _ blank cassettes & Super Dynamic blank 8-track® 
Anderson forecast that consumers would buy more tridges. Firm claims each provide beni 
than 2 million solid-state color sets this year, mark- response, says ED tape has higher soaeacet 
ing production of RCA's millionth solid-state set. than chromium dioxide, needs no bias nile pant 
He said 4 out of 5 of RCA's color models are solid- compatible with all cassette hardware... Re ‘al 
state. | has stopped production & reer 
open- i ights to Magnets © 
Odyssey, Magnavox's electronic game (Vol. maatndér rm ey rs 0 

12:20 p7), is a sellout so far, according to Magnavox oe oe — 
‘Consumer Electronics Pres. George Fezell. "Every Major Electronics, producer of own &F . 
Gealee who got it sold Out the first day,"’ he told us. label audio equipment ‘plans to file 225, 000-8 
1° ve already shipped about:as many as we'd offering with SEC, with 150, 000 shares i100 


=D sem be " the Hrat year,,and we're stepping 75,000 from holders. Major went public 4" 
has 605,000 shares outstanding. | 


et 


re 
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TOP 25 CATV OPERATORS ANALYZED: Serve 59% RECORD DROP IN TV ex} 


Broadcast Consumer Electro 


¢ . re- 

of cable homes, grew 34% in 15 months, penetrate ported by Japan—off 54% fro Trea- 
50% of homes passed, average 44 subscribers per sury opens new dumping probe. y to import Whirl- | | 
mile, plan 28% more plant miles in year. (P. 1) pool appliances to Japan; Sylvania looks at Hitachi Hit 
FCC TO ARGUE PRIME-TIME access in notice of tube techniques. (P. 6) Hi 
inquiry on agenda this week. Comments to be sought NEW LEADERSHIP at Sylvania Entertainment Prod- 1 
on wide range of proposals. Commission may seek ucts portends change. George Konkol, new top man, Hi] 
stations’ financial details. OTP begins investigation known as efficiency expert who pulled Precision Ma- | 
of reruns. (P. 2) terials Group into profit column in single year. (P. 9) i 
SENATE MOVES AGAINST TV blackouts as Pastore CHINA'S ELECTRONICS INDUSTRY seen poised for | |) 
schedules Oct. 3-5 hearing. Bill would ban blackout growth as part of new 5-year plan. Now shopping for | | | 
of sold-out home games in all pro sports, may be technology & manufacturing equipment, China could | pI 
added as rider to basketball merger bill. House become major factor. (P. 9) Wn 
members accuse Pastore of 'grandstanding.' (P. 3) NEW VIDEOPLAYERS UNVEILED in Japan, while | iI 
» NEW ATTACK ON TV VIOLENCE embodied in report Hitachi shows its first EVR at N. Y. Video Fxpo. } bi 
to Secy. of Commerce by Consumer Affairs Sub- Shiba to support Philips & EIA-J 1/2-in. cartridges; | | | 
Council. Violence found as ‘factor in stimulating Sanyo goes non-standard with battery cartridge EVR. Hi) 
agressive & violent behavior.’ (P. 4) Study claims rental cartridge programming is imprac- qi | 
CPB's 'NEW BALL GAME’ begins with appointment Wie eye | 1h 
of Loomis as pres. CPB to exert influence on pro- RETAIL TV OUTLETS increasing, according to Audits WHI 
grams, move away from entertainment & news. (P. 5) & Surveys. Consumer electronics specialty stores | } 

PAY-CABLE LEADERS sce movie availability as seers Poko tei Bei gah Fi re Sa ] 

: ‘ ‘ 7 
most serious problem, but expect success of upcom- | 
ing tests to convince distributors that homes are CALCULATOR CONFUSION compounded by increas - Wig} 
better market than theaters. (P. 6) ing number of manufacturers, price instability. (P. 12) | | 


OP 25 CATV OPERATORS ANALYZED: Freshest set of CATV figures are now at hand from 
key operators in cable industry. We offer on next page 4 sets of significant figures for largest 
49 operators, will present 2nd 25 within week or 2. 


Expanding our traditional survey, we received directly from top executive of all 25 groups 
4 Important numbers, all up-to-date as of Sept. 1: Number of subscribers, total homes passed, 
miles of plant, number of miles to be added in next 12 months. We believe these will be consid- 
erably more useful than subscriber-only count of our previous studies. 


With fast-breaking mergers & acquisitions last year, we find further compression among 
“P group owners, a number of names disappearing. In our tabulation, we treat pending mer- 


s&s, etc. as accomplished fact (e.g., Cox-ATC, Warner-Cypress). 


q There's continued concentration among top groups. It's insignificant, of course, compared 
th most industries. Cable operators also note that CATV's plethora of channels and FCC's 


ea access rules take edge off "concentration" issue. Matter of fact, at FCC there's 
Sor ele current belief that talk of "ceilings'' is premature. Whether this will prevail when 
~’mMmission takes up ownership question is impossible to predict now. 
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CALCULATOR CONFUSION: Simplicity of manu- 
facture and presumed strong consumer demand is 
leading many producers into personal calculator | 
field despite warning signs of retail price instability. 
Latest to join field are Panasonic, introducing 8-digit 
pocket model at under $150 next month, Cherry Elec- 
tric & Hughes Aircraft. Hughes will make complete 
calculator for unidentified firm which now buys 
Hughes' ICs. Cherry agreed to produce 12-digit 
model for Unicom systems, American Micro-Sys- 
tems subsidiary being sold to N. American Rockwell. 


Canada's Rapid Data, which introduced first under- 
$100 calculator in U.S. market earlier this year (Vol. 
12:9 p12), is now producing 2,000 pocket portables 
daily, plans step up to 3, 500 by year’s end to meet 
500. 000-unit order backlog, said Pres. Clive Ray- 
mond. He said deliveries will start next month of 
new 15-digit printout model at $279. While Canada 
‘Japan are prime foreign competitors for domestic 
ducers, Hong Kong is emerging. Colex Elec- 
nics, assembler of calculators for export, is 
veloping new calculator with help of Fairchild 
miconductor, hopes to have Hong Kong-made cal- 
nlator on market within 2 years. 


Manufacturing ease and continued drop in price 
of main components make industry look more & more 
' attractive to prospective entrants. IC chip, heart 

of calculator, sells for $8-$10, off as much as 50% 
from 2 years ago. Display panels now cost as little 
as $1-$2 per digit for low-brightness diode & gas 
discharge devices. 


Powerful demonstration of impact U.S. producers 
can have when they switch from component suppliers 
to complete marketers came last week when Texas 
Instruments unveiled pair of 10-digit desktop models 
-at $85 & $100, reduced price on 8-digit pocket port- 
i able from $150 to $120, in start of first national mar- 
keting campaign (Vol. 12:35 p9). Jay R. Reese, TI 
Semiconductor Div. vp-gen. mgr., said new models 
would be added every 2-3 months over next year, 
predicted 1973 sales of consumer-type calculators 
in U.S. of nearly 3 million, about double this year's. 


Meanwhile, bottom appears to be falling out of 
consumer-priced market segment. Currently avail- 
able in N.Y. area: Colex & Digitmaster (latter U.S.- 
made) 12-digit desk tops at $99.95; Omron (U.S.- 
made by Japan-owned firm) 8-digit desk top $79. 88, 
while Casio's 6-digit $60 pocket portable (Vol. 12:35 
p9) has reached retail shelves, was featured in full- 
page Gimbel's ads. 

—_——_—_ 

RCA has proposed compatible FM broadcasting 
system for "panoramic sound," designed to provide 
4 channels of music. As described by RCA Labs 
engineer J. James Gibson at Audio Engineering 
Society convention in N. Y., system can be designed 
to transmit 3 signals, producing 4 channels. For 
better resolution, optional 4th channel may be added, 
requiring higher quality receiver. Optional channel 
may be eliminated at transmitter or at receiver. 


Mitsubishi will market 13V" color portable with 
110-degree picture tube in Japan at $312, plans 
5,000-unit monthly production. Firm currently offers 
110-degree tubes in 17V"' & 19V" color. 
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GRIFFITHS EXPANDING: With costs of plant ree | 
location & consolidation behind it, Griffiths me | 
tronics, industry's largest independent TV Ticket 
tube rebuilder & gun-mount producer, jg Locka 
increase sales by adding new customers & ee 
ucts. ‘prod: 


Meeting with securities analysts in N. 
week, Pres. Gerald Tumarkin said firm j 
ing new products to make or buy for sales throuch 
independent distributors, along with firm's ae 
ment color & b&w picture tubes. He said one ney 
product is now being made for private customer «. 
clined to name either. He predicted gains in privat 
brand color replacement picture tube sales. Firm 


rn 


now supplies Sears, Western Auto & Penney, has jyy 
contracted to supply a "major TV manufacturer. _ 
presumed to be Admiral (Vol. 12:37 p10) ¥ 


Y. last 
S NOW seek. 


While not specifying size, Tumarkin said color 
picture tube replacement market is exceeding ex- 
pectations. He said industry inventories of replace: 
ment color tubes are virtually nonexistent and 
Griffiths has been turning down orders from con- 
petitors. In b&w, Tumarkin said Griffiths is rapidy 
expanding share of replacement market as other _ 
firms abandon field. Largest firm in color replac be 
ment tube business is RCA, which shares 75-80b qd 
market with Sylvania. Griffiths & Channel Master 
combined have about 10%, with Griffiths slightly 
ahead and in 3rd place, Tumarkin said. * 


To finance expansion in replacement picture 
tubes & new products, Griffiths is negotiating $1.- fj 
million 15-year loan. Also planned, Tumarkin sil 
is new stock offer, including shares held by former 
owners of firms acquired last 3 years. 

See ee : 

Magnavox has received waiver from FCC all 
radiation rules to permit marketing of Odyssey TV 
game. Waiver is required for all "restricted rata 
tion devices" designed to be attached to antenna (tt 
minals of TV sets—such as videoplayers, CCTV 
cameras, etc. —while FCC rulemaking on standaré 
for such "Class I TV devices" is pending. Waves 
are granted on products meeting proposed rules|"? 
11:30 p10). L’ 

Major endowments to educational institutions! 
industry: (1) RCA will make $2-million grat = 
Harvard Business School & MIT's Sloan School 
Management for joint study of management of fet! 
nology, including naming of 2 David Sarnoff prot 
sorships. (2) Japan's Mitsubishi Group has @"" 
$1 million to Harvard to establish chair in Japait= 
legal studies. e 

Tape topics: Norelco is suing MCA me ti 
$78,000 loss under 1971 contract to supply Mb” 
Filed in L.A. SUE 
Court, action claims MCA accepted only 600 a 
had to be sold at loss. has tum! 
consumer electronics last year... Ampex’ ‘vil 
Magnetic Tape Div. & 4 other operations im 
owned subsidiary corporations. 
new long-term financing. ” 
N.Y. showroom in ian 
‘occupied by largest F 


ah 


BUY ' 
= “ 


Emerson closed its 
Rand Bldg. Space will be occuple 
in Sam Goody chain. 
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FCC HOT ON DOUBLE BILLING: Public notice in 

works warning stations that practice will put their 
licenses in jeopardy. Wiley says it's example of 

tprostituting the free enterprise system.’ (P. 1) 


PASTORE WARNS NFL Comr. Rozelle to come up 
with voluntary plan lifting TV sports blackouts or 
Congress will act. Justice Dept. says President 
anxious to sign measure. (P. 2) 


KID TV PANEL LEAVES CONFUSION: Most obser- 
vers, including commissioners, critical of results. 
Burch questions whether FCC can act without censor- 
ship. Johnson claims panels stacked in favor of broad- 
casters. Oral argument due. (P. 3) 


NEWSMEN SEEK PROTECTION: Reporter Peter 
Bridge becomes first newsman jailed since Supreme 
Court denied protection. Newsmen appeal to House 
Judiciary Subcommittee for limited privilege. (P. 4) 


FIRST MDS GRANT GOES to uncontested Chicago ap- 
plicant, others due in Washington, Houston & Phila- 


delphia. Lawyer rebuts pay-TV fears of broadcast- 
ers. (P. 4) 


NAB COUNTERS DRUG CRITICS: Chapin urges 
broadcasters editorialize, lobby and support NAB 


against 'unsound' attacks on drug ads. Moss & Gravel 
hit TV ads. (P. 5) 


FCC HOT ON DOUBLE BILLING: Double billing is classic example of "prostituting the free en- 
lerprise system,'’ FCC Comr. Wiley told colleagues last week in questioning proposed $2, 500 
fine against small Fla. station. As result, FCC soon will issue public notice warning all stations 
they'll be putting licenses in jeopardy by fraudulent billing practices. 


"In every case we are going to consider a hearing because the practice is an outright fraud,” 
FCC official told us. In most cases, stations have been fined—ranging from $1,500 to $10, 000— 
for double billing. Wiley raised question as to why WCNU(AM) Crestview, Fla. was being fined, 
while last March Commission ordered revocation hearing for commonly -owned WKPA(AM) New 
Keningston & WYDD(FM) Pittsburgh. Lively discussion ensued, and at Chmn. Burch's sugges - 
‘on, staff was told to determine how widespread practice is and to draft public notice warning 
all stations that double billing won't be tolerated. 


,, WCNU got in trouble for billing local advertisers (who were using national co-op dollars) for 
%& 4 times as many commercials as were actually run. 

stores owned by a principal of licensee. Double billing also is involved in renewal hearing on 

e Jacksonville, N.C. Examiner has recommended fine, and case is awaiting POC acé 
eon. Both Pa. & N.C. hearings involve issues other than double billing. 
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Consumer Electronics 


BIGGEST WEEK & MONTH in TV history reported il 
in domestic-label sales figures. Total Sept. sales | 
hit 1,584,000. Sept.'s final week sees sales of Hi 
289,000 color sets, up 45.6%. (P. 7) } 

; 


GEORGE FEZELL 'RETIRES' from Magnavox in ih 
surprise move portending changes in marketing | 
policies, presumably dictated by investor dissatis- | ih 

faction with financial results. (P. 7) iit 


TAIWAN B&W SHIPMENTS set record in Aug. im- 1H 
ports. Island supplied 298,000 sets, shattering H | 
previous mark for any month, set by Japan in 1970. | 

Color imports continue bounceback. (P. 8) 


VIDEOPLAYER PIONEERING tribulations detailed | 
in prospectus for Videorecord's 250, 000-share offer- Hil 
SERVICEABILITY RATING system of NEA being re- 

vamped. Committee of 20 technicians will do all 

official ratings to insure objectivity. (P. 10) | 


ZENITH'S SENATE 'AD:' Document by Consumer WY 
Subcommittee details service technician survey, | 
kicking off ad program. (P. 11) 


BIG PARADE OF 1960: FTC declassifies consumen ~ | i 
electronics shipment data for major companies of 1 
years ago. (P. 11) 


ing. 


Pa. case involves double billing with 
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A Section of Television Digest with Consumer Electronics 


| MANUFACTURING & SALES e TV e PHONOGRAPHS e TAPE PRODUCTS e» RADIO e COMPONENTS « NEW PRODUCTS e« FINANCE 


STATE OF THE INDUSTRY 
Sales to dealers (domestic-label), from EIA, for week ended Sept. 22 (38th week of 1972) 


Sept. 1971 % Sept. 1972 1971 % 
16-22 week change 9-15 to date to date change 


273,425 8,362,942 7,198.195 16.2 
161,798 4,789,505 3,875,529 23.6 | 
111,636 3,573,437 3,322 666 
337,034 13,047,172 13,349,049 
143,275 5,819,691 5,877,876 
67,299 2,874,274 3,284, 668 
75,976 2,945,417 2,593, 208 
193,759 7,227,481 7,471,173 
62,784 2,592,370 2,833,332 
portable-table .. . 146,865 -51.0 44,358 2,021,686 2,193,661 
console 19,743 30,661 -35.6 18, 426 570, 684 639,671 -10. 


Color TV 5-week moving average: 1972-167, 308; 1971—138, 347 (up 20. 9%) 


322,456 317,576 1. 
177, 427 ~ ¥2. 
140,149 -11. 
553,102 -29. 


328,635 -50. 
174,320 -52. 
154,315 -47. 
224): 46% "ali, 
177,526 -48. 
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BIGGEST WEEK & MONTH IN TV HISTORY: Domestic-label TV sales to dealers in Sept. hit 
1,584,000—highest for any month in history. Color sales in Sept. were 954,000—highest ever. 
Monochrome sales totaled 630,000—highest month since 1967. 


But that's not all: Final week of 3rd quarter, color TV sales hit 289,000 sets—up 45.6% from 
last year's comparable week and completely obliterating previous record for any week, 209, 666, 
established in Sept. 1967. Monochrome sales totaled 198,000, highest for any week since 1966. 


You won't find these figures in State of the Industry, above; they're due to be reported next 


week. Report above does show that week ended Sept. 22, with sales of 198,815, was color's 
biggest this year --until color sales really took off in month's final week. 


Thus, color sales for first 9 months of this year totaled just short of 5.08 million sets, 
more than million ahead of same 1971 period. On basis of whopping total for final Sept. week-—- 
usually sure indicator of 4th -quarter sales pace--domestic-label color sales of 7.5 million or - 
more certainly seem assured for 1972. Further details next week. 


GEORGE FEZELL 'RETIRES' FROM MAGNAVOX: One of industry's most forceful & colorful — 
leaders —George Fezell—officially leaves post as senior vp of Magnavox and president of Mag- 
havox Consumer Electronics Co. Jan. 1. 


_ Jerse announcement from Magnavox that Fezell, 58, had "elected early retirement” came 
Yet. 6, about time all zone managers were being convened for special meeting at company's 

Ht, Wayne hq. Reached at his N. Y. office, Fezell declined comment, except to verify that he 
was leaving Magnavox. He did not use word "retiring." 


a -Althou h there had been rumors changes were coming at Magnavox, announcement took 
idustry by Surprise. There was conjecture that timing was related to scheduled release of 


4 d-quarter financial figures this week. Financially-sensitive Magnavox, onetime darling of | 
ay Street, has been in slump this year, and last week's announcement presumably was indica- 
10n to financial analysts that major policy change is on way. j 
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8—TEL ox had lost share of market in last year, that it had been for- 
no Secret a i¥* pre of its major dealers. reo market iid coe t fail: 
saken or dropped to i . . th of portable TV & compact stereo ee : seemed to : : RS al 
ing to recognize Seapine aa TV & stereo consoles. Last year nothing go right~ 
ue si asa Beh Page> which lasted virtually all year. | 
Magnavox ha k for Magnavox this year, with strength of TV market, moye | 
icking u 


electronic game, development of low- 
ais mite by promotional stereo merchandise, ang 


re é ts monthly. 
It's been ~ put at 10-20, 000 se y 


Things appeared i be 
S 
to solid-state color c ssis, 
priced Sentinel line Se ino 
CATV & CCTV fielas. | | 
ae l ox's real problems date from last year's FTC consent agreement, in 
Many fee nav 


icies i -fair-trade states and 
ice- tenance policies in non-fair 3 . 
which company was forced to abandon pies a ie paeule. ite produet lost sect fete 


Sp ie ial s (Vol. Nees Sf #5 
reas mekltee ao — ay osla and company started experimentation in attempt to main 
est price-prote 


en in consumer electronics, Fezell is 
gait & marketing-oriented ee oe Cocmumer Electronics Group), eo : ice 
former chmn. of EIA alent Board. He left Joseph Horn & Co., big Pittsburgh cer : mF 
pea; Cue ee mgr., went to Montgomery Ward in 1961, Fra Pan 
meee ee wees ay, sales mgr., became protege of late Pres. Fra relmann, 
aps ee pres. of new Magnavox Consumer Electronics. - 


ae tsider. Fezelldeclinedto | | , 3 
obability is that he will be <i is | _ NARDA "Hotsheet" for Aug. shows best-selli 
No succesecr tas eS ee Rs dere aie in "retirement" long. Magnavox move r ds |: Metaee retail price and percentage each sa ae 
state his plans, but it's highly un 4 oducer in 3 weeks. Sylvania, whose distribution methods ‘als of brand's color or b&w unit sales & dollar 
and top-level change by domestic TV ad George Konkol to command its Consumer Electronics | mein participating stores. We have added screen 
's in many ways, na 
parallel Magnavox 


 § Sveand manufacturer's suggested list price, where 
G succeeding Thomas Cashin, last month Ooh eee a). ] ‘ale, in parentheses following model ferme 
ps B&W IMPORT RECORD IN AUG: Import of 298, 000 b&w TVs from Taiwan | {Wi Mimiral 5425468, 17. 1% of units & 24, 34, of 
; ing pre: 
—— ee mark for monochrome sets from any country in any month, breaking pre 8 
in Aug. set new hig nis MGA CS195 (19V", $450), 10. 2% 
*¥.95; Motorola WU8003JP (23V", $550), 7.4% @ 
; ‘ i] ‘ron U Soy KV} i] " 
7 ey cn a gi riien imported TW, 5! 
, ; - mi =" The Ni. : 
last year, with color up 10.5% to 817,700, b&w up 43. 4% to oft 
tt $82.58; GE WMisasce (12V"), 18.9% 
‘ate cul | 15,599.95; MGA 
+ $s indicate cur BT150 (15v" $115), 35.1% & 
se export figures indice ey , ae 
-set monthly average as source of color, and Japane 6 Japanese | Wg. ; 
oak ae to U.S. i only running about 75% of that. Aug. imports of 162, 166 Jap ie: i: anasonic AN169 (12V"", $90), 26.8% & 


“Seen unrelated to currenc 


PAL color patents, but Japan's Fair Trade 


nestic manufacturers (Vol. 11:40 p9). 


sonic, importer of Sanyo and other lines, 


ch GE WM266CWD (18V"), 10.7% 
. ‘* 9890, 53; Magnavox 3T972, 6.9% & 4%, 
d of 268, 000 b&w sets by Japan just 2 years earlier. Month also saw continued re- 2% & 12. 8% 
nae of color from nee, SNe ates SW ieaper ig Mote ont Righoat Over. | 2. +1 $576.64; Panasonic C'T397 (19V", $400), 25% 
A imports of 657,300 TVs were 112% above level of Aug. 1971 Wanye 7 ie aA S11 2; Pilico<Ford C7322BPC. 18% @ 0 
ee 80% to 136, 400 zw Jumpe | 9899.12; RCA GX796. 3 8% & 4. 6% 
. Color imports rose 80% ’ ; 0 0 
verely hampered by dock strike 
2 0d) Lime Packard Bell 1C620W 1. 18V", $3 3 
— tal to 703,09, ) t.88, gerq 9g. pars » $360), 42% 
111,233, bringing cumulative to ef $415.94. pre vonith C4028W (19V"), 7.4% @ 
Sear ae ae ier ee oa ‘he time since April Japan's color has eS BEE 6p toe: Admiral 9P490 (9V"), 22. 8% 
or 2.4% ahead of same : e up ground against July" J | nae 
plus on year-to-date basis. It was easy for color importers to oo he of year, Japan mail: } ae Magnavox T5010 (12V", $90) 9.2% @ 
Aug. 1971, when only 109,000 Japanese sets were brought in. But for | oe 
. ? 


ili 14.6%. 1% $89.90; RCA AR181W (1gy" 
agesehgiypaieeseec oe py ie Reena fold hike, as color rosé fm 22 “0 Sony Ben aye yt Rested 
Taiwan pumped 319,262 TVs into U.S. in month, better than four- O : #4 2a0 front Korea rT hey hd ey lvania MY1083W5 (19V", $130), 
228% to 21,019, b&w leaped 360%. B&w imports of 49, 181 from Mexico 1 Taiwan shows TWat [is ayr go92-57: Teledyne Packard Bel 
set new monthly highs for those countries as well. Cumulative total from Tai ; $95), 37.7% @ 


tal i 28.8%, $66. 58: 
Mexico's 8-month to M"), 20% & 13, 9%, $8445 


1.9 million (up 179%), color at 105,755, b&w at 1.8 million (up 184%). 


up from} Non deo 
. “sais tand at 58, 374, up 1t0 Nunes preset ed Workers who f 
.9%, while official b&w imports from Korea s rts, bul fers & deflect: © formerly produced 
Ran er coe BE een Sane marcas with: 8 22) cole Sn ee apple ents at RCA's Indian- 
yaaa of $43.50 indicates those are b&w sets which were misclassified. eS ‘lance, ag... © @Pply for import-adjustment 


eet ded on iy er MNVestigatj 

* * * * ; eee Lt a i2gp pyttestion 

» s * S. Pres. th ; P ~ . . p . 

TV rt producing in U.S. 7 7 

Hitachi may be next Japanese color manufacturer to kyl Z seles, where Hitachi a saat fv mposium. una 
Kenichiro Komai said firm was considering building plant near An 


is alterma® Fyn °X€, Vp Jul 
i ore 15 alte : \ Jeg. — YP du es 
ready has office warehouse & conducts some compact stereo assembly. Singap + Moines, 


on, Tariff Commission 
> Issued "no findings" 


=e er direction of Vp Jack 
teinberg, wil] be held Oct. 


‘ie, he indicated. If U.S. plant gets go-ahead, 
| It's expected U. S.-made sets would 
‘sizes not now made in Hitachi's Japan & Taiwan plants. Like Sanyo & 
skeaty assembling color TV in Canada. Sony, with San Diego facility, 
tf ducer assembling on U.S. mainland; Panasonic is building sets in P 


roblem is Matsushita's 
rope Sometime next year, probably West Germany. Matsushita 
C 


OMmission has objec 
quantitative limit on PAL-set exports, and license terms are bein 


ees. 


{ As . . 
Canadian TV importers won at least tem Orary victory at week's end whe 
tumed finding by Antidumping Tribunal that dumped Japan & Taiwan - ‘Mac 


Court appeal, on procedural 


a 
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Production would Start next Summer with out- 
consolettes, 
Panasonic, Hitachi is 


iS only Japanese Ty 
uerto Rico. 


world market. Another upvaluat 
Japan's consumer electr an 


plan to construct color Ty plant in Eu- 
1S licensee under Telefunken's 


made TV had injured do- | 
srounds, was made by Mag- | 


Verdict prevents assessment f i ; 
admay result in re-investigation by Tribunal. of dumping duties 


other products. Surveillance systems, security de- 
vices and possibly parts for new color camera will 
be among Morristown products. Increase in employ - 
solid-state color & 
Odyssey and Start-up of injection-molding plant... 

otorola Consumer Electronics acquiring 38, 800-sq. - 
ft. facility in Webb City, Mo. (near Joplin) as feeder 
plant employing up to 250. First product will be 
laminated transformers. 


Color TV shortage near year's end may be loom- 
ing for Canadian manufacturers, according to Ronald 
Freure, Electrohome Electronics Div. gen. mktg. 
mgr., who sees mixed blessings in current rapid 
Sales growth. Quick rise in volume indicates low 
inventories and "may result in a limited selection 
of models available by yearend. It also means that 
imports will increase their portion of total sales,"' 
he told Financial Post. Based on first-half results, 
Canada may absorb million domestic & foreign-made 
color sets this year (Vol, 12:39 p13), though industry 
forecast is 900, 000, along with 650, 000 b&w. 


"Electronic Distribution in the '80s"' 
light Oct. 22-26 conference of Electronic Distributors 
Research Institute in Carefree, Ariz. Among featured 
Speakers: Warren Stuart (Belden), Herbert Rowe 
(Pemcor), Wilfred Larson (Switchcraft), Glenn Ronk 
(Sola Basic), Max Orr (Ohmite), Frank Vendley 
(Mallory), Norm Triplett (Triplett), Don Neubauer 
(Centralab), Robert Welch (Industrial Components). 


"Electronic Imports—The U.S. Consumer & Em- 
ployment," study by Jules Backman, N.Y. U. research 
prof. of economics, is being distributed by P.R. firm 
Sydney S. Baron & Co., 540 Madison Ave., N.Y.C. 
Baron is agency for EIA-Japan. 


will high- 


